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Anniversary edition of Cleanzone: review and restart give
reason to celebrate

Frankfurt am Main, 14 11 2022. The 2010s - a decade full of changes: Smartphones,
electric cars as well as Covid-19 shaped the last ten years and posed new
challenges and impulses for cleanliness technology. In the past years, cleanliness
technology has received more and more attention and experienced strong growth.
Since 2012, Cleanzone has brought international companies and visitors together in
Frankfurt am Main, making it an important meeting place for the cleanroom
technology sector. The anniversary edition will take place on 23 + 24 November
2022 in Frankfurt am Main.

Ten years of interesting innovations, ground-breaking developments and exciting lectures
- definitely a reason to celebrate. Anja Diete, Show Director Cleanzone, and Frank
Duvernell, Managing Director Cleanroom Future and concept creator Cleanzone, agree.
We invited the two of them to look back together and learned some interesting facts.

The first edition of Cleanzone took place in 2012. How did it come about in the first
place?

Anja Diete: "Ten years ago, we, Messe Frankfurt, held Cleanzone - International Trade
Fair for Cleanroom and Cleanliness Technology, Hygiene and Contamination Control - for
the first time. Before that, Frank Duvernell, initiator of Cleanzone, approached our "New
Business" division with an elaborate concept. The idea was to present all topics from
design, construction and layout to qualification, measurement technology and ongoing
operation for a wide range of applications. Since then, Cleanzone has taken place every
year - with the exception of the pandemic - and has developed into the unmissable
international and interdisciplinary meeting place for cleanliness technology. Even then, the
Frankfurt location with all its advantages was best suited for the ever-growing sector and
its applications in industry."

A trade fair on cleanroom technology was nothing new at that time. How does
Cleanzone differ from other formats?

Frank Duvernell: "Some successful trade fair and congress concepts had developed for
users and the industry, but they were usually too one-sided. There was either a clear
focus on the pharmaceutical industry or not all industrial sectors in which cleanroom
technology is used today and in the future were covered. Precisely as a cross-sectional
platform, Cleanzone serves medical technology, the food industry, optics,
microtechnology, the automotive sector, the pharmaceutical industry as well as aerospace
and manufacturing pharmacies. This coming together of different industries and the
resulting interdisciplinarity, which Anja has already mentioned, distinguishes Cleanzone



from other formats. Furthermore, it was important to me to create an industry platform that
makes innovations in cleanroom technology visible. With the Cleanroom Award, since
2019 Cleanzone Award, we have succeeded in this and we have been able to honour
innovations in the industry every year."

How do you see the future development of Cleanzone?

Anja Diete: "We are really proud when we look back at the individual issues of Cleanzone.
So much has happened in the last ten years. Especially in terms of the sharp increase in
the use of smartphones, the expansion of electromobility and the progress of renewable
energies. Unfortunately, there have also been developments, such as the war in the
middle of Europe, but also the Corona pandemic, which have not left the industry and the
trade fair business unscathed. All in all, the challenges and developments of the last few
years have once again brought cleanroom technology into focus. Solutions are being
found in various areas, including supply chain issues, critical infrastructure, energy
efficiency, sustainability and digitalisation. We are also seeing a strong increase in
exhibitors for this year. With 82 exhibitors from 17 countries, we have more registrations
and space rentals than ever before."

What can visitors look forward to in particular?

Anja Diete: "Definitely on a diverse supporting programme and on personal exchange with
international companies. Another new feature this year is that the Cleanzone Conference
is a free part of the trade fair. This means that participation is included in the admission
ticket. Over two days, top-class lectures will highlight and discuss topics such as energy
efficiency, important new developments in international quality standards, sustainability,
but also transport systems for cleanrooms as well as new educational strategies for the
next generation. In addition, the Cleanzone Award 2022 will be presented to companies
and movers and shakers in the industry who have developed innovative solutions in
cleanroom technology. Visitors will be able to vote for the winner from the five nominations
on site."



Anja Diete and Frank Duvernell exchange views on 10 years of
Cleanzone. Source: Messe Frankfurt Exhibition GmbH

And what are you personally looking forward to the most?

Frank Duvernell: "I am pleased that Cleanzone has grown so much over the last ten years
and that both international suppliers and users can meet and exchange ideas here at the
highest level, initiate innovative and sustainable projects and find corresponding partners.
It is extremely important for us to present ourselves with our stand and our services and to
pick up on the mood and demand in the market."

Anja Diete: "I am extremely pleased that after two years of pandemic we are finally able to
organise a Cleanzone event live on site again and to see old familiar faces but also new
ones. I'm particularly looking forward to the industry's innovations, successful discussions
and a great trade fair atmosphere."”

Cleanzone, international trade fair for cleanroom and cleanliness technology, hygiene and
contamination control, will be held in Frankfurt am Main on 23 and 24 November 2022.

+++ Online Press Accreditation +++

The online press accreditation for Cleanzone 2022 is now available:

https://pressaccreditation.messefrankfurt.com

Due to a system change, please note the following information:

e The previous login data for the Messe Frankfurt accreditation tool (before 2021) is
no longer valid.

e If you already have a Messe Frankfurt login, please use this access data to
register.

¢ We would like to ask you to update or complete your profile at this time.



https://pressaccreditation.messefrankfurt.com/

e |f you are registering online for the first time and do not yet have an account, simply
go through the registration process step by step.

In case of any further question, please contact >
press.cleanzone@messefrankfurt.com

Further information on the top themes at Cleanzone:
www.cleanzone.messefrankfurt.com/top-themes

Further information on the exhibitors at Cleanzone:
www.cleanzone.messefrankfurt.com/exhibitors

Further information on Cleanzone:
www.cleanzone.messefrankfurt.com/

Follow us!
www.cleanzone.messefrankfurt.com/facebook
www.cleanzone.messefrankfurt.com/twitter
www.cleanzone.messefrankfurt.com/linkedin

Your contact:

Anneke Beckdorf

Tel.: +49 69 75 75-6457
anneke.beckdorf@messefrankfurt.com

Messe Frankfurt Exhibition GmbH
Ludwig-Erhard-Anlage 1
60327 Frankfurt am Main

www.messefrankfurt.com

Background information on Messe Frankfurt

The Messe Frankfurt Group is one of the world’s leading trade fair, congress and event organisers with their own
exhibition grounds. With a workforce of 2,200 people at its headquarters in Frankfurt am Main and in 28 subsidiaries,
it organises events around the world. As in the previous year, annual sales for 2021 were significantly lower owing to
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the COVID-19 pandemic: approximately €154 million compared with Group sales as high as €736 million in pre-
pandemic 2019. We serve our customers’ business interests efficiently within the framework of our Fairs & Events,
Locations and Services business fields. Sustainable business practices are a central pillar in our corporate strategy
and strike a healthy balance between ecological and economic interests, social responsibility and diversity. Another
of Messe Frankfurt's strengths is its powerful and closely knit global sales network, which covers around 180
countries in all regions of the world. Our comprehensive range of services — both onsite and online — ensures that
customers worldwide enjoy consistently high quality and flexibility when planning, organising and running their
events. We are using our digital expertise to develop new business models. The wide range of services includes
renting exhibition grounds, trade fair construction and marketing, personnel and food services.

With its headquarters in Frankfurt am Main, the company is owned by the City of Frankfurt (60 percent) and the State

of Hesse (40 percent).
For more information, please visit our website at: www.messefrankfurt.com



